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By Patrick Forsyth

Profile Books Ltd. Paperback. Book Condition: new. BRAND NEW, The Economist: Marketing: A Guide
to the Fundamentals, Patrick Forsyth, Even though organisations have become increasingly
marketing-focussed in their approach - and it is clear that marketing is more than just the
'marketing department' - marketing is one of the most misunderstood areas of business. Philip
Kotler, an American marketing guru, defines it as 'the business function that identifies current
unfulfilled needs and wants, defines and measures their magnitude, determines which target
markets the organisation can best serve and decides on appropriate products, services, and
programmes to serve these markets. Thus marketing serves as the link between a society's needs
and its pattern of industrial response'. The late Peter Drucker, a leading management thinker, was
content to say simply: 'Marketing is looking at the business through the customers' eyes'. This new
guide clarifies exactly what marketing is and how it works, and it explains the techniques involved.
For anyone who wants to understand the marketing mix, the factors involved in pricing policy, the
different methods of market research, indeed the whole business of marketing, this guide to the
fundamentals will be invaluable.
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The ideal publication i ever read through. It is writter in simple words and never hard to understand. Your daily life span is going to be convert once you full
looking over this ebook.
-- Ta nner  Willm s PhD     

Very helpful to all category of folks. It is actually rally exciting throgh studying time. I am easily will get a delight of looking at a created ebook.
-- Pr of . Isa ia h Ha r ber        
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